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INTRODUCTION

Many businesses invest in websites, advertising, SEO, and social media but still struggle to
generate consistent leads.

The problem often isn't traffic.

The problem is the journey.

Visitors arrive on a website but don't know what to do next.
Potential customers show interest but aren't nurtured.
Leads enter the system but never receive proper follow-up.

This is where a well-designed lead funnel becomes essential.

A lead funnel is not simply a landing page or a contact form. It is a structured system designed to
guide potential customers from awareness to action while building trust along the way.

At Crea8 Impact, we help businesses create funnel systems that combine strategy, automation,
content, and customer psychology to generate more predictable opportunities.

This blueprint will help you understand the key components of a high-performing lead funnel and
how to build one for your business.
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LEAD FUNNEL BLUEPRINT SECTION OT

Understanding Funnel Planning

Why It Matters
Most customers do not make a purchasing decision immediately.

(—)01 Funnel Planning Before they become a client, they go through a journey of discovery, research, comparison,

02 Journey Mapping and evaluation.
A funnel helps guide them through that process.

SECTIONS

03 Page Strategy
04 Engagement

05 Follow-Up System . :
A Typical Funnel Journey Questions To Ask

U Ofetlmizeiior Awareness Action

How do customers currently find your business?
07 Opportunities e The customer discovers your e They submit an inquiry, book a call,

: What actions do visitors take after arriving on
business. or make a purchase.

08 Funnel Tracking T Nurture your website?

o They engage with your content or e They continue receiving value until

Where are potential customers dropping off?
RESOURCES offer. they are ready to move forward.

Is there a clear path toward conversion?

Consideration
Funnel Scorecard

e They begin evaluating your
Lead Generation Checklist solution.

Next Steps
Action Steps: Map out your customer journey and identify the steps people take before becoming a customer.

v1.0 - 2026 www.crea8impact.com
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Customer Journey Mapping

Why It Matters
Every customer interacts with your business differently.
Some people are ready to buy immediately.

( 02 Journey Mapping ) Others need education, trust-building, and multiple touchpoints before making a decision.

Understanding this journey allows you to create better experiences.

SECTIONS

O1 Funnel Planning

03 Page Strategy
04 Engagement

05 Follow-Up System

Common Customer Questions Customer Journey Example
06 Optimization
» What problem does this solve? » Social Media Post - Landing Page - Resource
07 Opportunities . .
e Can | trust this company? Download - Follow-Up Email - Strategy Call -
08 Funnel Tracking « Why should | choose them? Customer

What happens next?
RESOURCES

Is this the right solution for me?
Funnel Scorecard

Lead Generation Checklist

Next Steps
Action Steps: Identify every touchpoint where customers interact with your brand.

v1.0 - 2026 www.crea8impact.com
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Landing Page Strategy

Why It Matters
Your landing page is often the most important part of the funnel.

SECTIONS

O1 Funnel Planning

02 Journey Mapping It should focus on one objective and remove distractions that prevent users from taking action.

‘ 03 Page Strategy )

04 Engagement

05 Follow-Up System ) ) ) )
A High-Converting Landing Page Should Include Common Mistakes
06 Optimization
e Strong headline e Too much information
07 Opportunities

o Clear value proposition

08 Funnel Tracking o Trust-building elements

Multiple objectives

Weak messaging

» Benefits-focused messaging Poor mobile experience

RESOURCES _ _
e Customer testimonials

Lack of trust signals

Funnel Scorecard e Clear call-to-action

Lead Generation Checklist e Simple lead capture form

Next Steps
Action Steps: Review your landing pages and ensure every element supports conversion.
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Lead Magnets That Create Engagement

Why It Matters

Many visitors are interested but not ready to commit immediately.

Lead magnets provide value in exchange for contact information and help move prospects into
02 Journey Mapping your funnel.

SECTIONS

O1 Funnel Planning

03 Page Strategy

‘ 04 Engagement )

05 Follow-Up System

Examples Of Lead Magnets Why They Work
06 Optimization
e Free Guides » Playbooks Lead magnets help establish trust while allowing
07 Opportunities . . : : :
» Checklists o Toolkits businesses to continue the conversation through
08 Funnel Tracking « Industry Reports follow-up systems.

 Templates

RESOURCES ,
o Strategy Sessions

Funnel Scorecard « Audit Reports

Lead Generation Checklist

Next Steps
Action Steps: Create resources that solve a real problem for your ideal customer.
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Follow-Up Systems
Why It Matters
e The majority of leads do not convert after the first interaction.
Ol Funnel Planning Businesses that consistently follow up generate significantly more opportunities.

02 Journey Mapping
03 Page Strategy
04 Engagement

‘ 05 Follow-Up System ) .
Follow-Up Examples Questions To Ask

06 Optimization

Welcome emails » Re-engagement What happens after someone submits a form?

07 Opportunities

Educational content campaigns How quickly do leads receive communication?

08 Funnel Tracking

Appointment reminders |s follow-up automated?

Case studies Are leads nurtured over time?

RESOURCES

Industry insights
Funnel Scorecard

Proposal follow-ups

Lead Generation Checklist

Next Steps
Action Steps: Create a follow-up sequence that continues providing value while building trust.
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Conversion Optimization

Why It Matters
SECTIONS c c .

A funnel should continuously improve over time.
O SRRl A e Small improvements can significantly increase lead generation without increasing traffic.
02 Journey Mapping
03 Page Strategy
04 Engagement
05 Follow-Up Syst

PR PR Areas To Optimize Metrics To Review
‘ 06 Optimization )
e Headlines e Conversion rates

07 Opportunities
PP e Call-to-actions

Landing page performance

08 Funnel Tracking » Landing pages

Form completion rates

e Forms

Cost per lead

RESOURCES ,
o User experience

Engagement metrics

Funnel Scorecard « Offer positioning

Lead Generation Checklist » Messaging

Next Steps
Action Steps: Test and optimize one element at a time to identify what improves performance.
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Retargeting Opportunities

Why It Matters
SECTIONS o o S c

Most visitors will leave without converting.
o Funnel PEnmne Retargeting allows businesses to stay visible and continue nurturing potential customers after
02 Journey Mapping they leave.
03 Page Strategy
04 Engagement
05 Follow-Up System

Retargeting Audiences Benefits

06 Optimization
» Website visitors » Increased brand recall
‘ 07 Opportunities ) : - :
Landing page visitors e Improved conversion rates

08 Funnel Tracking

Video viewers e Lower customer acquisition costs

Social media engagement e Better campaign performance

RESOURCES
Resource downloads

Funnel Scorecard

Existing leads

Lead Generation Checklist

Next Steps
Action Steps: Create retargeting campaigns that continue the conversation with interested prospects.
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Funnel Performance Tracking

Why It Matters
SECTIONS o :
You can't improve what you don't measure.
Ol [RUAnE MEAng Tracking allows businesses to understand where leads are coming from, where conversions
02 Journey Mapping happen, and where improvements are needed.
03 Page Strategy
04 Engagement
05 Follow-Up System Key Funnel Metrics Questions To Ask

06 Optimization
e Traffic sources

Which channels generate the best leads?

07 Opportunities .
e |Lead conversion rates

‘ 08 Funnel Tracking ) e Cost per lead

e Landing page performance

Where do prospects drop off?

Which funnel stages perform best?

Which campaigns produce the highest ROI?

RESOURCES _ ,
e Appointment bookings

Funnel Scorecard » Customer acquisition cost

Lead Generation Checklist * Revenue generated

Next Steps
Action Steps: Create reporting systems that provide visibility into the entire customer journey.
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SECTIONS

O1 Funnel Planning
02 Journey Mapping
03 Page Strategy

04 Engagement

05 Follow-Up System
06 Optimization

07 Opportunities

08 Funnel Tracking

RESOURCES

Funnel Scorecard

Lead Generation Checklist

Next Steps

THE CREA8 LEAD FUNNEL SCORECARD

Evaluate Your Funnel

\‘111 all

High Performing
Funnel

Your funnel consistently

generates leads and

provides a clear path to

conversion.

O

Growth Opportunity
Several improvements can
increase lead quality and
conversion rates.

CREAS
IMPACT

Funnel Rebuild
Recommended

Your current customer

journey may be creating
friction and limiting growth
opportunities.
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By the end of this blueprint, you should be able to identify:

SECTIONS

O1 Funnel Planning

02 Journey Mapping

e Funnel gaps preventing conversions e Funnel automation possibilities
03 Page Strategy
04 Engagement e Opportunities to improve lead quality » Areas where conversions can be increased
05 Follow-Up System o Customer journey bottlenecks
06 Optimization e Follow-up improvements

07 Opportunities e Landing page optimization opportunities

08 Funnel Tracking
» Retargeting opportunities

RESOURCES

Funnel Scorecard
Lead Generation Checklist

Next Steps
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NEXT STEPS

Is Your Funnel Working As Hard As It Should?

A great funnel doesn't just generate leads.

It creates a predictable system that consistently turns visitors into opportunities and
opportunities into customers.

At Crea8 Impact, we help businesses design conversion-focused funnel systems that combine
strategy, automation, advertising, CRM integration, and customer journey optimization.

Let's Build A Funnel That Generates Results

EMAIL WEBSITE BOOK A STRATEGY CALL

info@crea8impact.com www.crea8impact.com

Whether you're creating your first lead funnel or improving an existing system, our team can
help you identify opportunities and build a strategy tailored to your business.

Attract Better Leads. Improve Conversions. Create Predictable Growth.
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